In the readings for the week you have seen different ways of writing the method section and how the procedures of a FG are reported. The method sections describing data collection are all very formulaic and follow the same type of template. For this one section only in the course you need to not worry about plagiarizing. In many ways the closer you can stay to the template below the better your method section will be. The method section should allow the reader to understand what happened in your FG and who the participants were, or at least the typical participant if lots of participants. Finally, after reading your method the reader should be able to replicate your data collection exactly. An example method template is provided below.
Method

Procedure

One online focus group was conducted that lasted XX 
minutes. The group moderator was a graduate student in the Communication Management program at Annenberg.
Participants

A total of XX participants—XX male and XX female took part in the study. Participants ranged in age from XX to XX years and belonged to lower and middle class socioeconomic groups. Participants were all XX 
and XX 
ethnicity. Also, give any other important information e.g. loyal customers, political leaning, looking to buy a new car in the next six months, had worked for the company for over 3 years
.
Focus Group

The focus group discussion consisted of two main 
questions. The first part focused on the challenges of combining school, work and social life. An example question was “What are some things you have to consider when balancing school with other demands placed on you?” The second part focused on how participants balance these challenges. An example question was “What is the most difficult thing about balancing work, school, and social life?”
. The moderator guide can be seen in Appendix A.
�Note there are no blank lines between sections


��The XXs represent placeholders that you will delete and replace with a number/information appropriate to your FG


�The purpose of this section is to give the reader an idea of the type of person who took part in the study. Often times responses to the questions in a FG will be very different depending on who participants were. E.g. males vs. females; over 60 vs. teenagers.


�Give profession e.g. students, working professionals, stay-at-home parents


�List most common ethnicities


�Any traits listed here are typically ones you used to recruit and screen participants. For example, if your FG was designed to see what potential car buyers wanted in a car you want to tell the reader what type of car buyer you had in the FG.


�In a real FG this section is typically much longer – yours will be short as you only ran a 10 minute FG


�Here you give a brief overview of the key question and then a specific example of the question used to prompt participant responses. These examples are from the Garrison et all moderator guide in appendix A





